
THE PROFESSIONAL 
BLUEPRINT REVIEW



A cornerstone of the success of this system is the design and 

use of your Blueprint. There have been many people try to 

teach this and many try to go and do their own not following 

my formula. 

You will be one of the rare few that see behind the scenes on 

how I help professionals and significant businesses create their 

Signature Blueprint that sells. 

It starts with . the purpose of the Blueprint

      To take the prospect on an emotional journey where in 

      the end in their mind they make a logical decision that 

      they must do business with you.

      To demonstrate outstanding value financially and 

      emotionally that is significantly greater than the proposed 

      investment. 

Note: not once did I say explain what you do! And it is not meant to be a 

stand-alone marketing piece that makes total sense on its own.
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Appearance: Is it visually attractive, easy to read and consistent 
with your branding?

Title: Does it have a prominent Outcome Based Title? The title needs 
to be the outcome that the prospect is looking for. People consistently 
look away from the blueprint and back again and you want the 
subconscious mind to be continually reminded of the outcome?

Language: Is it written in the prospect language or your professional 
language. Too much jargon will reduce if not eliminate the sales.

Explain or Inspire? Is the blueprint designed simply to explain what 
you do more easily or is it there to inspire the prospect that these are 
the results we will get when using this ….

Is it created to replicate the emotional journey that the client will 
be on when they start working with you and start getting the results 
they are looking for?

Is it designed to be a standalone brochure or a support tool to be 
used at a specific time in the sales journey?

Does it have well-choreographed opportunities for 'Value Pit Stops'?

Does it create a platform to demonstrate outstanding financial and 
emotional benefits that significantly outweigh their potential investment?
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Below are the 8 areas that I consider when reviewing and building a blueprint. 

Much of this is covered in the book however this will be very useful for you to 

be able to rate your blueprint 

In the book, I will take you through how to create your blueprint as well as how 

to sell from it. 

Once you have created your Blueprint go through this checklist to make sure 

you have created a Blueprint that will enhance your positioning and sales and 

not a schematic of how you do business. 

Copyright Please note: This information is for your personal and business use only 

and not to be taught live or digitally to any other person or business.  


